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In the summer of 2020, we surveyed Campbell County, K<Y community members about their general
interest, familiarity, and methods of purchasing local food. We asked the residents questions to understand
their orientation to food, shopping, and the community. We used their answers to identify values by patron T PR 6 -

type and market location. chigd ™ ™7
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Index 1 Summary: Community engagement and ag heritage values are most important to patrons
compared to non-patrons. Developing complementary programs and messaging to connect these values
would strengthen loyalty at the market — these can include co-located or sponsored civic programs, youth
and ag/food programs, farm heritage storytelling, etc.
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Index 2 Summary: Markets can use a shopping values tool like this to examine the values of their own
patrons and improve the knowledge of their customer base. This can lead to better marketing methods.
Some variation in these values were observed across market locations.
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